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FOR IMMEDIATE RELEASE:
March 1, 2010

March is Colon Cancer Awareness Month

Preventable, Treatable, Beatable is the theme for the March 2011 Kansas Colorectal
Cancer Awareness Month Campaign. The Kansas Department of Health and
Environment (KDHE), Kansas Cancer Partnership (KCP), American Cancer Society
(Society) and the Kansas Association of Gastroenterologists (KAGI) are working
together to promote awareness and screening activities across Kansas.

According to the Society, the lifetime risk for developing colorectal cancer is about one
in 19 for men and one in 20 for women. Each year in Kansas, approximately 1,440
cases of colorectal cancer are diagnosed and over 500 people die of the disease. Colon
cancer is the second leading cancer killer of Kansans, but it does not have to be.

“Colorectal cancer is unique in the medical world -- it can actually be prevented if
detected early, before cancerous polyps have a chance to grow and spread,” said Dr.
Bob Moser, MD, Secretary of KDHE. “When found early, the treatment of colorectal
cancer can be very effective.”

While colon cancer can strike at any age, nine out of 10 new cases are in people age 50
or older. According to Shekhar Challa, MD, member of KAGI, colon cancer screening is
recommended for Kansans that:

e are 50 or older

e are African American and 45 or older

e have a family history of polyps or colon or rectal cancer, or

e have a history of cancer or polyps found earlier.

Several screening methods are available for colorectal cancer and screening is covered
by Medicare and most health insurance plans. Two of the most common screening
methods are Fecal Occult Blood Test (FOBT) and colonoscopy.

Age and family history are not risk factors that can be changed, but several lifestyle-
related factors have been linked to colorectal cancer. The links between diet, weight,
and exercise and colorectal cancer risk are some of the strongest for any type of
cancer. Factors shown to increase a person’s risk of colorectal cancer include a diet
that is high in red meats and processed meats, physical inactivity, obesity, smoking,
heavy alcohol use and type 2 diabetes.

Screening rates are increasing nationwide; however, studies show screening rates are
lower among racial and ethnic minorities compared to whites, and among those without
health insurance, with low income, and with less than a high school education. Kansas
death data show that compared to whites, African-Americans are disproportionately
affected by the disease.
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“In Kansans age 50 years and older, only about 23 percent have had an FOBT in the
previous two years and only about 38 percent have ever had a colonoscopy,” said Dr.
Moser. “We encourage all Kansans to talk with their health care provider about what
screening is appropriate for them.”

Call the Society’s toll free number, 1-800-ACS-2345, to talk with a trained specialist
about colon cancer and Kansas resources. To find a KAGI screening facility in Kansas,
visit http://StopColonCancerNow.com/kansas. For information about the March
campaign or other Kansas cancer information, visit www.cancerkansas.org.

H#H
As the state’s environmental protection and public health agency, KDHE promotes
responsible choices to protect the health and environment for all Kansans. Through
education, direct services and the assessment of data and trends, coupled with policy
development and enforcement, KDHE will improve health and quality of life. We prevent
illness, injuries and foster a safe and sustainable environment for the people of Kansas.


http://stopcoloncancernow.com/kansas�
http://www.cancerkansas.org/�
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March is Colon Cancer Awareness Month
8 Preventable, Treatable, Beatable is the theme for the March 2011 Kansas Colorectal
Cancer Awareness Month Campaign. The Kansas Department of Health and
Environment (KDHE), Kansas Cancer Partnership (KCP), American Cancer Society
(Society) and the Kansas Association of Gastroenterologists (KAGI) are working
together to promote awareness and screening activities across Kansas.

According to the Society, the lifetime risk for devel oping colorectal cancer is about onein 19 for
men and one in 20 for women. Each year in Kansas, approximately 1,440 cases of colorectal
cancer are diagnosed and over 500 people die of the disease. Colon cancer is the second leading
cancer killer of Kansans, but it does not have to be.

Colorectal cancer isunique in the medical world -- it can actually be prevented if detected early,
before cancerous polyps have a chance to grow and spread. When found early, the treatment of
colorectal cancer can be very effective.

While colon cancer can strike at any age, nine out of 10 new cases are in people age 50 or older.
Colon cancer screening is recommended for Kansans that:

e are50 or older

e are African American and 45 or older

e haveafamily history of polyps or colon or rectal cancer, or

e haveahistory of cancer or polyps found earlier.

Several screening methods are available for colorectal cancer and screening is covered by
Medicare and most health insurance plans. Two of the most common screening methods are
Fecal Occult Blood Test (FOBT) and colonoscopy.

Age and family history are not risk factors that can be changed, but severa lifestyle-related
factors have been linked to colorectal cancer. The links between diet, weight, and exercise and
colorectal cancer risk are some of the strongest for any type of cancer. Factors shown to increase
aperson’srisk of colorectal cancer include adiet that is high in red meats and processed meats,
physical inactivity, obesity, smoking, heavy acohol use and type 2 diabetes.

Screening rates are increasing nationwide; however, studies show screening rates are lower
among racia and ethnic minorities compared to whites, and among those without health
insurance, with low income, and with less than a high school education. Kansas death data show
that compared to whites, African-Americans are disproportionately affected by the disease.

In Kansans age 50 years and older, only about 23 percent have had an FOBT in the previous two
years and only about 38 percent have ever had a colonoscopy. Kansans are encouraged to talk
with their health care provider about what screening is appropriate for them.

Call the Society’ stoll free number, 1-800-ACS-2345, to talk with atrained specialist about colon
cancer and where low or no-cost FOBT kits may be obtained in Kansas. To find aKAGI



Attachment G

screening facility in Kansas, visit http://StopColonCancerNow.com/kansas. For information
about the March campaign or other Kansas cancer information, visit www.cancerkansas.org.
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If you’re 50 or older,
talk to your doctor

and get screened

for colon cancer.
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Colon cancer screening
IS covered by Medicare

and most health

Insurance plans.
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CELEBRATING THIRTY YEARS OF
public relations & advertising

’$Stop Colon Cancer Now~

March Campaign Report — Kansas

OBJECTIVE:

To launch a statewide initiative in Kansas through StopColonCancerNow.com/Kansas and Kansas
Association of Gastroenterologists (KAGI) to increase colon cancer awareness and garner media
coverage.

PHYSICIAN OUTREACH:

Physician Kits

» DVL developed physician kits for delivery to primary care physicians in Topeka. The kits came in
a SCCN-branded bag and contained 2 posters for waiting areas, referral forms for the
receptionist, pocket screening guideline cards for the doctors and brochures for patients. 75
kits were mailed to the Endoscopy Center of Topeka, and as of April 4, 2011, Wendy McClain
had distributed 55 of them.

BRANDING & ADVERTISING INITIATIVES:

StopColonCancerNow.com/Kansas and KAGI Logo

» Created a logo for StopColonCancerNow.com/Kansas and KAGI. The logo was used not only for
SCCN/Kansas and KAGI outreach efforts, but was also used in materials as part of the
partnership with the Kansas Department of Health and Environment’s initiative in declaring
March Colorectal Cancer Awareness Month.

Developed Web Sites for StopColonCancerNow/Kansas and KAGI

» Developed site for StopColonCancerNow/Kansas that focuses on the efforts of KAGI and its
doctors. Developed a searchable directory of KAGI doctors that returns doctors who offer
services near where users live.

» Developed site for KAGI (kagidocs.org) which explains the initiative to consumers and doctors.
The site offers a members-only area, but news and events information as well.

Banner Ad for the Endoscopy Center of Topeka

» Designed and created a banner ad for online advertising for SCCN/Kansas and KAGI. The ad was
placed by the Endoscopy Center of Topeka in The Topeka Capital Journal.

Print Ad Elements

» Supplied design and logo elements to the Endoscopy Center of Topeka for use and placement of
a print advertisement.
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MEDIA RELATIONS:

Governor Sam Brownback Proclamation

» Wrote and distributed release announcing Governor Sam Brownback’s proclamation of March
being named Colorectal Cancer Awareness Month. SCCN/Kansas and KAGI partnered with the
state as part of this initiative.

March Media Outreach

» DVL media trained Dr. Shekhar Challa and Dr. Mark Molos.

» Wrote and distributed press release about colon cancer awareness. The release for Kansas City
quoted Dr. Mark Molos; the release for Topeka and the rest of the state quoted Dr. Shekhar
Challa.

» Wrote and distributed op/ed piece about colon cancer awareness. The byline for the op/ed in
Kansas City was Dr. Mark Molos; the byline for Topeka and the rest of the state was Dr. Shekhar
Challa.

e Dr. Challawas interviewed on a segment that aired on WIBW-TV on March 25, 2011.

Website Outreach

» DVL wrote article for SCCN website describing efforts of SCCN/Kansas and KAGI.

Campaign results (to date) for Topeka Endoscopy Center:

Total Local Impressions: 429,965
Television Impressions: 219,524
Radio Impressions: -
Print Impressions -

Web Impressions: 60,441

RMT Impressions 150,000

Partner interviews: 2

# of completion Kits provided: 75
Total SCCN Leads: 1

Incremental WebAdvantage
contacts: 2.91
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American

Cancer THE OFFICIAL SPONSOR OF BIRTHDAYS™

¥ Society®

February 9, 2011

Dear Kansas Media:

The American Cancer Society and Kansas Department of Health & Environment along
with a coalition of community partners are producing a statewide Colon Cancer
Awareness Campaign, to begin running the week of February 28 through the week of
April 4, 2011. The goal of this awareness campaign is to urge Kansans 50 and over to get
screened for colon cancer. Colon cancer is preventable, treatable and beatable when
found in its earliest stages. Colon cancer is the third most commonly diagnosed form of
cancer in the U.S. This year in Kansas, approximately 1,270 new cases of colon cancer
will be diagnosed and 530 people will die from the disease.

It is critical that we get the word out and motivate people to get screened! And we need
your help! VitaLink is currently placing a modest media campaign for us, using funds we
have secured from federal and local grants. Since the American Cancer Society is a
nonprofit organization, we are asking all media to match our purchased media two-for-
one or least one-for-one. We truly appreciate your assistance in making our media dollars
stretch as far as possible!

In addition, we will be contacting you directly about local news interviews and story
opportunities, public affairs shows and any other ideas you have for our spokespeople to
raise awareness about colon cancer screening. If you have suggestions for interview
times, dates, etc., please let VitaLink know — or you may contact me directly at the phone
number and email below.

The American Cancer Society and our grassroots force of more than three million
volunteers fight for every birthday threatened by every cancer in every community. We
save lives by helping people stay well by preventing cancer or detecting it early; helping
people get well by being there for them during and after a cancer diagnosis; by finding
cures through investment in groundbreaking discovery; and by fighting back against
cancer. As a result, more than 11 million people in America who have had cancer and
countless more who have avoided it will be celebrating birthdays this year. Please help us
create a world with less colon cancer and more birthdays by joining our efforts this
March during Colon Cancer Awareness Month!

Sincerely,

Jill M. Sittenauer, Regional Communications Director
American Cancer Society in Kansas

785.806.2248

jill.sittenauer@cancer.org



Attachment L

Kansas

Department of Health
and Environment

Screen for Life 2011 Spring Campaign Media & Value Added Recap

Radio Stations Paid Ads Value Added Ads Bonus value Notes
KFFX 64 48 S 511
KVOE AM 48 36 S 383
KVOE country 48 36 S 383
KKQY 37 37 S 925
KJSL/Eagle Radio 30 36 S 864
KS Info Network 32 96 S 26,079
KSSA/KFXX 74 120 S 2,118
KTPK 15 15 S 345
Mid-America 34 238 S 33,056
Jay Hawks IMGS 6 7 S 9,882
Total Radio Value Added 388 669 S 74,548

** Online Interview arranged on Mid-America not included in total

Billboard Paid BBs Value Added BBs Bonus value Notes

Down 28700 1 S

Active 30168 1 3 S 1,200 still up as of June
Active 40019 1 3 S 450 still up as of June
Down 40091 1 3 S 450

Active 40097 1 3 S 450 still up as of June
Down 40124 1 3 S 450

Active 40141 1 3 S 450 still up as of June
Active 40247 1 3 S 450 still up as of June
Active 50111 1 3 S 450 still up as of June
Down 30055 1 0

Active 30213 1 3 S 600 still up as of June
Down 40177 1 1 S 200

Active 50129 1 3 S 600 still up as of June
Total BB Value Added 13 33 S 6,450 Value Added Continues....
Print Paid Ads

Rates were held without increases year to year and lowest unit rate available used.
Rate discounts not included in total Value Added Summary.

Newspaper Ad totals: 26

Screen for Life Value Added Totals

Value Added Bonus 702 S 80,998 Value Added Continues....
Paid Ad Campaign 427 S 48,996
Total Campaign Run 1129 S 129,994 Original buy projected 512 Ads

265% Delivered Value vs Paid Value

Report prepared by vitalink | vitalinkweb.com | 919.850.0605 | 6.29.2011
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Thank you for participating in March 2011
Colorectal Cancer Awareness Month activities!

The Centers for Disease Control and Prevention recommends colorectal cancer screening for people
50 years old (up to 75 years old), then at regular intervals. However, people may need to be tested
earlier or more often if they have had colorectal polyps or colorectal cancer, inflammatory bowel
disease, or family history of colorectal cancer. While colonoscopy is the “gold standard” for colorectal
cancer screening, this campaign is designed to increase awareness about colorectal cancer and
promote screening with Fecal Occult Blood Tests (FOBT).

Please complete the following information for patients requesting/receiving FOBT
between February 15 and April 15:

Provider:

Facility:

Address:

Phone:

Email address:

FOBT’s were available through these locations:

How/where did patients hear about screening/campaign?

Start/End Dates of Campaign:

Number of FOBT Kkits distributed:

Number of FOBT kits returned with negative results:

Number of FOBT kits returned with positive test results:

Number of FOBT positives that received follow-up:

Please share any observations/comments you think would be helpful for future campaigns:

Return the completed form by June 1 to:
 preakr, Barbara VanCortlandt, Health Educator KANSAS ,s
s o i

> KDHE Bureau of Health Promotion Sto

_ P
ﬁ:‘z “_* 1000 SW Jackson, Suite 230 Colon Sancer

Topeka, KS 66612 Now.
Fax: 785-368-7287 e
bvancortlandt@kdheks.gov K&GI cisr

(Form may be downloaded from the
homepage of www.cancerkansas.org.) 4, LTl THE OFFICIAL SPONSOR OF BIRTHDAYS™
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